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THE PROGRESSION OF ECONOMIC VALUE

GREATER

GOODS

COMMODITY GOOD SERVICE

EXTRACT MAKE DELIVERY
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The Age of CRM
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Marketing Technology Landscape
The Martech 5000
Total Solutions 8,000
Advertising & Promotion 922
Content & Experience 1936

Social & Relationships 969

Commerce & Sales 1314
Data 1258
Management 601

 Access all the data of this landscape &
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CRMI} CX©O| x}0|= 291917}

rovide
manage own Vs. provige

customer journeys

Sales Automation, Service and Experience Management, Customer
Marketing Data Platform, Multi-channel
personalization and more...
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TOP3 Myths Around CRM
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Why so many CRM fails...
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‘Agree’ or ‘Strongly Agree
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Source : SAP / CustomerThink, The
Future Of CRM Online Survey
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Powerful features for sophisticated app
development

No-code app environment for the
nonprofessional developer

Multichannel support: Mobile, Web, TV,
and more

Strong community
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Drag-and-drop Ul

Design with customizable components

REST and OData support

Extensive integration support

Formulas

Data transformations for business,
finance and more

Formuta editor

Visual logic
Build anything with visual logic

Universal theme engine
Smart and reusable theming

Multiplatform native
performance




SAP Customer Data solution 7+4
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